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Abstract

The fortunes of big pressure groups such as Greenpeace, Friends of the Earth and
Amnesty International have been transformed by the internet and by social media,
enabling them to recruit supporters and mobilize opinion on a scale and with a precision
never previously possible. Once largely restricted to physical protests and email
campaigns, they can now make life extremely awkward for organizations in their sights
by drawing on an infinitely expanded toolbox of online hoaxes, spoofs, petitions, video,
and hijacks. With companies under increasing pressure to associate themselves with
public issues and most using digital channels to market their wares, the weak spots in the
corporate armory have expanded enormously.
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Notes

Shell, Shell Not Involved In Spoof Video And Fake Advertisements — July 19,
2012 http://royaldutchshellplc.com  (http://royaldutchshellplc.com)/wp-
content/uploads/2012/07/spoof-video-fake-adverts-July-2012.pdf
Google Scholar  (http://scholar.google.com/scholar_lookup?
title=Shell%20Not%20Involved%20In%20Spoof%20Video%20And%20Fake%20
Advertisements&author=.%20Shell&publication_year=2012)

Eoin Dubsky, Greenpeace, The Yes Men And The Inside Story of #ShellFail —
June 11, 2012 http://www.greenpeace.org
(http://www.greenpeace.org)/international/en/news/Blogs/makingwaves/greenp

the-yes-men-and-the-inside-story-o/blog/40893/
Google Scholar  (http://scholar.google.com/scholar_lookup?
title=Greenpeace%2C%20The%20Yes%20Men%20And%20The%20Inside%20St
ory%20of%20%23ShellFail&author=E.%20Dubsky&publication_year=2012)

Daniel Ang, Calls For Jollibee Singapore Ridiculous And Uncalled For — March
11, 2013 http://danielfooddiary.com
(http://danielfooddiary.com)/2013/03/11/jollibee-boycott

Google Scholar  (http://scholar.google.com/scholar_lookup?
title=Calls%20For%20Jollibee%20Singapore%20Ridiculous%20And%20Uncalle
d%20For&author=D.%20Ang&publication_year=2013)
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